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Tinnitus UK calls for policy change after powerful 
Tinnitus Week campaign 

Tinnitus Week 2026 concluded last week with a series of high-profile activities led by 
Tinnitus UK, bringing together policymakers, musicians, health professionals and 
audiences to address the growing impact of tinnitus linked to live music and sound 
exposure. 

The week opened at the House of Lords, where Tinnitus UK launched Amplifying 
Awareness: Live Music and Tinnitus, new research drawing on insights from across the 
live music ecosystem, including professional musicians, industry workers, gig-goers 
and festival audiences. The findings highlighted how widespread exposure to unsafe 
sound levels remains, alongside low awareness of hearing protection and inconsistent 
standards across venues. 

 Diarmuid Flavin, Neuromod’s Chief Operating Officer said  “It was an honour to speak 
at the House of Lords as part of Tinnitus UK's Tinnitus Week campaign"  "Recognising 
the impact of long-term noise exposure within the entertainment economy is a critical 
step toward translating evidence into better awareness, improved protection, and 
meaningful change for people living with tinnitus." 

Gordon Harrison, chief audiologist for Specsavers hearing care also joined tinnitus UK 
at the house of lords, he said “We welcome Tinnitus UK’s research findings and 
comprehensive report. We’re working in partnership to educate audiology clinicians so 
they can talk confidently about hearing loss and tinnitus prevention, the benefits of 
hearing protection and signpost patients to the right support. Improving access to 
community audiology services and care for people living with tinnitus will help ensure 
their lives remain full of the music, culture and experiences they love.” 

Following the House of Lords event, Tinnitus UK launched a new industry pledge, 
calling on venues, promoters and artists to commit to safer listening practices, 
including clearer sound level standards, the availability of hearing protection, and 
better information for audiences and performers. The pledge marks the next step in 
translating research and discussion into practical change across the live music 
sector. 



Quiet Night Out: proof of concept for safe, inclusive live music 

Tinnitus Week also saw Tinnitus UK deliver Quiet Night Out, its first safe listening 
concert, held at London’s Union Chapel. Designed as a proof of concept, the event 
demonstrated that live music can be immersive, joyful and culturally rich without 
compromising hearing health. 

The concert featured an acclaimed line-up including Justin Sullivan of New Model 
Army, members of the Penguin Cafe, Daisy Chute, Rob Newman, Kate Ireland and 
Victoria Dell, blending music, comedy and spoken word in a carefully managed sound 
environment. 

Sound levels were capped at 90dB, monitored throughout the evening, with free ACS 
Custom earplugs provided to all attendees and a designated quiet space available. 
The event was created with people living with tinnitus and sound sensitivity in mind, 
many of whom feel excluded from live music altogether. 

Among those attending was musician Tim Bricheno, who had not been to a live music 
event in seven years after developing tinnitus and hyperacusis.  

“For seven years, I avoided live music entirely,” Tim said. “Quiet Night Out showed 
what’s possible when safe listening is taken seriously. It gave me confidence that live 
music doesn’t have to be something people lose.” 

Tim not only attended but went on to perform an original song about his experience at 
the show.  

A week focused on awareness, action and lived experience 

Alongside the House of Lords launch, pledge, and Quiet Night Out, the charity shared 
practical guidance on safer listening and amplified lived experiences of tinnitus through 
national media. 

The organisation has now launched an appeal to fund its services.  

Further information about the research, the pledge and Tinnitus UK’s work is available 
at tinnitus.org.uk  

ENDS 

Notes to Editors 

  

• Tinnitus is the perception of sound without an external source, often 

described as ringing, buzzing, or hissing in the ears. It can be temporary 



or permanent, and severity varies. 

• Research shows that 1 in 7 people in the UK live with tinnitus, with 1 

in 6 of these reporting a severe impact on their quality of life. 

• Tinnitus UK is the only UK charity dedicated to supporting people 

affected by tinnitus. More at: www.tinnitus.org.uk. 

 

Available for interview: 

Tinnitus UK’s CEO Alex Brooks-Johnson, Alex@tinnitus.org.uk 

Anne Savage - International DJ / Producer / Presenter - upon request 

Sonja Jones Audiologist and Educator - upon request  

About Tinnitus UK: 

Tinnitus UK, an independent charity dedicated to providing information and 

support for individuals living with tinnitus in the United Kingdom, plays a crucial 

role in enhancing the quality of life for those affected by this condition. Through 

a variety of support avenues, including online and in-person support groups, a 

helpline featuring a chatbot and live webchat, and an informative website, the 

charity strives to facilitate improved well-being. 
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